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An investor’s perspective of emerging markets
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World’s largest companies (Market Cap in billion USD)
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Emerging and developed markets

B Developed markets

B Emerging markets



Success criteria Leap Forward Asset Allocation
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Population Land area Global GDP/Capita

1,1 billion 19,5% $6,6k

6,6 billion

B Developed markets B Emerging markets

Source: World Bank 2017




Share of global GDP
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1T TAKES
LET US DEMONSTRATE THE : S—
MINIATURE KODAKS DE-LUXE y 7} ALTHY NERVES

TO FLY THE MAIL
AT NIGHT

Minialure
Pholography

AT LOWEST COST

® ABOVE —A. M. WILKINS, air-mail pilot for Trans-
continental and Western Air, Inc., has flown the night air
mail over 150,000 miles. It takes healthy nerves to hang
up a record like that!

®RIGHT—AT THE END of his night run A. M. Wilkins
joins a fellow pilot, W. Niedernhofer, at Newark Airport,
the Eastern Terminal of TWA, for a chat and a smoke.
““Camels never ruffle or jangle my nerves,” Wilkins says.

IT IS MORE FUN TO KNOW

Camels are made from- finer,
MORE EXPENSIVE tobaccos
than any other popular brand.
They are milder, richer in fla.
vor. They never tire your taste
or get on your nerves,

A. M. WILKINS,
“It’s a st

iving u traditi

g . Fa il
mik v 1 mde G, 2 Forms of LIFEBUOY

And T smoke plenty! Camels

never ruffle or jangle my to choose from
nerves, and 1 like thelr mild,
rich flavor.” ; ﬁofk contain the special Lifebuoy health cle-
& % ou ment—the valuable ingredient wich which
Steady smokers turn to Camels the creamy quick-foaming lather ensures
because the costlier tobaccos in protection from  8.0."" (Body Odour).
i i ® EVER NOTICE HOW airplane passen- emrim s ggf/z are extra mild . . . It's the famous health
gers smoke at each stop? Camels never andyournerves will confirm this, element that gives Lifebuoy an excep-
Eet on your nerves, na matter how much St el el oyl tionally mild, yet effective lather
you smoke, and there’s more real enjoy.

ment in their costlier tobaccos.

ﬁofﬁ are Lever products
AND W mr- [ fw,m%g?

ning process that
rly rich and

To be sure of Persewal Freshuess choose either pleasant form of LIFEBUG
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Life expectancy
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Life expectancy

Source: Gapminder




Child mortality (0-5 year-olds dying per 1000 born)

1975
0

/AN
oS
C I

@

*
_
*

Source: Gapminder




Child mortality (0-5 year-olds dying per 1000 born)
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Education, men age 25-34 (number of years)
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Education, men age 25-34 (humber of years)

Today
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Patent applications, 2016
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Source: Knoema, 2016



Patent applications, 2016

65% of global
patent
applications

Source: Knoema, 2016



GDP per capita
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Success criteria Leap Forward






7=

y -

5-“

30

SKAGEN









SKAGEN



34 SKAGEN






i B -
.l_ﬂ-'-'- ._\!&tﬁ--gnﬂ. ".......-—-—n..,
! T e i e m !

. -
Aa 3
___..! u AR
TH WE kg
[

o
s
-

DIA- -I'!.'A'j._ : . = =, L —
ﬂ'-."ﬁ-(.l i ; 2 ."]'"-—.'Il..'\-'
1'I-=_Ill..f [ lll-.."'lﬂ-]P




FURD 10U LIT T 72
DROP DEAD

Vows He 1l Veto Any Bail-Out
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Middle Class

2009 2030E
1,8 billion 4,9 billion
27% 58%
280 million 2490 million

41 Source: Kharas, Homi and Geoffrey Gertz, "The New Global Middle Class: A Cross-Over from West to East". Brookings Institution, 2010
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Chinese Singles' Day Eats US e-commerce
E-commerce sale in billion USD

® Thanksgiving Day + Black Friday + Cyber Monday ( U.S. total) m Singles' Day - November 11 (Alibaba)

$ 32
$17
$ 14
] .

2015 2018e

Source: Statista. Alibaba's GMV in Singles' Day vs. U.S. e-commerce sales on Thanksgiving weekend. GMV = gross merchandise volume measuring the dollar value of all goods sold on Alibaba's
platforms.
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Pension Funds’ Allocation to EM

0% 5% 10% 15%

Source: Pensions & Investments. For illustration only.



Share of Global Figures

Global Market Capitalisation

Global GDP

Global growth in GDP

B Emerging markets B Developed markets

Source: Lazard (2018), IMF 31.12.2017



Global Market Capitalisation

MSCI Emerging MSCI World
Markets Index Index

$15,6 tn $19,8 tn

B Emerging markets B Developed markets

Source: Bloomberg, IMF 31.12.2017
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MSCI EM vs DM companies

MSCI All Countries Index

A

$4,9tn $38,8 tn

(11%) (89%)

MSCI MSCI World
Emerging Markets Index
Index

Source: Bloomberg Dec 1, 2018
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Number of Global IPOs 2017

= Emerging Markets = USA = Rest of Developed Markets

Source: EY 2018




How much to allocate to Emerging Markets?

74%
26%
11%

(o)

% of Global GDP Growth % of Global GDP % of Listed Universe % of MSCI All Countries % of assets allocated

®m Emerging Markets  m Developed Markets






)

fJEnE

of Mﬂ:\or
vo{a&:'h'tj ake'ad.'f‘here_ is
Just g s (13ht NE breeze .

Tr 33"? What do 400 Mgy ©
T*\Hk 18 nok the Cons@nlug,




o Ll RN
RN
Y 1ty

¥










	An investor’s perspective of emerging markets
	World’s largest companies (Market Cap in billion USD)
	Emerging and developed markets
	Slide Number 4
	Slide Number 5
	Share of global GDP
	Slide Number 7
	Slide Number 8
	Slide Number 9
	Slide Number 10
	Slide Number 11
	Slide Number 12
	Slide Number 13
	Life expectancy
	Life expectancy
	Child mortality (0-5 year-olds dying per 1000 born)
	Child mortality (0-5 year-olds dying per 1000 born)
	Education, men age 25-34 (number of years)
	Education, men age 25-34 (number of years)
	Patent applications, 2016
	Patent applications, 2016
	GDP per capita
	Slide Number 25
	Slide Number 28
	Slide Number 29
	Slide Number 30
	Slide Number 31
	Slide Number 32
	Slide Number 33
	Slide Number 34
	Slide Number 35
	Slide Number 36
	Slide Number 37
	Slide Number 38
	Slide Number 39
	Slide Number 40
	Slide Number 41
	Slide Number 42
	Chinese Singles' Day Eats US e-commerce�E-commerce sale in billion USD
	Slide Number 44
	Pension Funds’ Allocation to EM
	Share of Global Figures
	Global Market Capitalisation
	MSCI EM vs DM companies
	Number of Global IPOs 2017
	How much to allocate to Emerging Markets?
	Slide Number 51
	Slide Number 52
	Slide Number 53
	Slide Number 54
	Slide Number 55

